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Note to coaches, directors, and 
club sponsors - 

Do not spend money to replace 
good equipment purely to adhere 
to these guidelines.

Do be sure to adhere to these 
guidelines for any new and future 
purchases. 

Direct questions to:
Traci Marlin
Public Information Officer
traci.marlin@midwayisd.org
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CUSTOM LOGOS
Custom logos for Midway programs must be approved by the MISD Communications Office.

...STRETCH LOGOS TO FIT.
DO always enlarge or reduce size 
proportionally.

....PUT LOGOS ON A LOW-
CONTRAST BACKGROUND.
DO stay away from plaids and other 
patterns. Don’t put tone-on-tone 
(e.g. red logo on a red background).

....USE A WHITE BOX AROUND 
A LOGO ON A COLOR 
BACKGROUND.
DO use a transparent PNG image on 
projects like Powerpoint, websites, 
and email.

SPIRIT LOGOS
Includes Sports Teams, Boosters, Student Groups, 
and Spirit/Fan Wear 
Square-edge, block M’s and lettering were created 
for use for Midway Athletics and spirit wear. Athletic/
spirit logos should be used on uniforms, t-shirts and 
promotional items. It should also be used in all athletics 
consumer communications including advertising, 
print, collateral, online, broadcast and direct marketing 
materials. Block M’s may also be used for student 
groups and Midway spirit items. 

No other word may be substituted for “MIDWAY” in any 
cut out design. The school name, mascot, department, 
club or organization name may be included underneath 
any M (utilizing correct typography).

STAFF LOGOS
Includes District Business, Campuses, 
and Departments
This is the primary logo for use within the Midway 
Independent School District, also referred to as the 
“Red Bar” logo. It is the logo used on all letterhead, 
envelopes, and business cards. Each school or 
department within the Midway ISD can have their name 
inserted into the red bar (utilizing correct typography).
 
No other word may be substituted for “MIDWAY” in any 
cut out design. The school name, mascot, department, 
club or organization name may be included underneath 
any M (utilizing correct typography).

LOGOS

DO NOT...

Midway does not have 
an official panther paw. 
If used, panther paws 
should have four toes, 
an upside down heart-
shaped pad, and no 
claws.
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Midway colors may be interchanged and reversed 
in logos for optimal appearance.

REVERSING 
COLORS

Black and white logos can be used accord-
ing to printing needs and ink limitations.

page 6



OFFICIAL COLORS 

CLASSIC RED, WHITE, & ROYAL BLUE

Formulas for Classic Red:
Pantone 186c
HEX: C8102E

RGB: 200, 16, 46

Formulas for Royal Blue:
Pantone 2945c
HEX: 004C97

RGB: 0, 76, 151

ACCENT COLORS FOR COLOR PALETTES

Some shades of classic red and royal blue may be used as accents to the Midway colors. They should not be 
used in place of Midway’s official colors, but rather as compliments for dimension in design.

PAINT COLORS

Although MISD does not endorse any particular brand of paint for performance, Sherwin Williams colors were 
approved for color matching on bond construction projects: 
Red #SW6867-Fireworks and Blue #SWGOSS- SMUblue.

Dark Red:
Pantone 201c
HEX: 9D2235

RGB: 157, 34, 53

WhiteClassic Red Bright Blue:
Pantone 3005c
HEX: 0077C8

RGB: 0, 119, 200

Royal Blue Dark Blue:
Pantone 281c
HEX: 00205B

RGB: 0, 32, 91

OFFICIAL & ACCEPTABLE 

COLORS FOR APPAREL

COLORS FOR UNIFORMS, 
TEAM SHIRTS, & EQUIPMENT

Uniforms and team shirts for UIL 
organizations should always be 
red, white, and/or blue. Colors 

should not stray from classic red, 
pure white, and royal blue unless 
no similar options are available. 

Neutral backgrounds are 
acceptable upon approval from 

athletic director, fine arts director, 
or public information officer. 

Uniforms and team shirts for 
non-UIL organizations should be 
red, white, and/or blue whenever 
possible. Neutrals such as black, 

grey, and navy are acceptable 
without prior approval.

If another color is needed for a 
specific purpose, approval from 
the principal or program director 

is required.

COLORS FOR SPIRIT SHIRTS

Spirit shirts sold by Midway 
organizations for fundraising 
purposes may be any color. 
The purpose of this is to add 

variety in design options in order 
maximize sales for fundraising 

efforts.

COLORS FOR STAFF APPAREL

Campus and department shirts 
should be shades of red, white, 
and/or blue. It is acceptable to 
purchase neutral color shirts—
such as black, grey, navy, and 

khaki—but logos should remain 
in official Midway colors.

Specialty color shirts may 
only be created for specific 

promotional purposes, such as 
pink for breast cancer awareness 

initiatives.

Trying to make a decision?  Red, white, and blue should always be first choice.  If considering another option, a 
good rule of thumb is to make sure it “looks like Midway.”  Your goal should be to create something that shows 

Panther Pride to the community, not something that sets your groups apart from Panther Nation.

Is it a team shirt or spirit shirt? 

Shirts worn simply to be a fan of a team or club are spirit shirts. 
Spirit shirts are sold to anyone as a fundraiser. 

Shirts worn to identify you as a part of an organization (sport, team, or 
club) are team shirts. Team shirts are worn only by the members of the 
organization, and are not sold to others.
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Staff letterhead is located on the 
staff_data drive for access by employees. 
under MISD Branding and Logos.

Business cards are bid to local print-
ers. The current vendor is CDP Axiom. 
Campus secretaries order cards from 
campus budgets as needed. The design 
of the card may not be altered in any 
way without approval from the district 
communications office.

Add sponsorship and advertising guidelines for web and permanent equipment (FFA trailer, KWTX 
weather station)

GUIDELINES:
•	 The	page	needs	to	have	verbiage	saying	something	such	as,	“The	Spring	Valley	PTA	would	like	to	
thank the following sponsors…” or “Thank you to these sponsors…”

 

 

 
 
 
 
 
February 8, 2016 
 
 
 
To Whom It May Concern, 
 
Although I am sure you are inundated with excellent applicants for the Baylor master’s in journalism 
program, you would be amiss to overlook the highly-capable, energetic Amber Rigney George.  
 
I have known Amber and her wonderful family for about fifteen years, so I feel absolutely confident in 
recommending her to you due to her extensive admirable attributes. She is creative, responsible, kind, 
competent and attentive. Her strongest professional skill is a distinctive talent for problem-solving. 
 
In 2010, I left a non-profit job in which I cared deeply about the board of directors and all the thriving 
programs we had built together. I was torn about how to make sure it did not all fall apart! There was 
literally one person who could—and did—carry that torch to my level of expectations. Amber dedicated 
herself to the students, staff, and volunteers of WISD in an unprecedented way. She not only maintained 
the fundraising programs through the district’s major staffing and leadership turnovers, but drastically 
increased the size, capacity and attention for the premiere event, bringing in a significant increase to 
funding.  
 
There is no doubt in my mind that Amber will continue to thrive in any program, in any position, 
because she has the necessary experience and skills to succeed in any capacity.  
 
Thank you for your consideration of an excellent candidate. 
 
 
Sincerely, 

 
Traci Marlin 
Public Information Coordinator 

WEB & EMAIL DESIGN STANDARDS

Do not use color or patterned backgrounds for regular 
email correspondence.

Email signatures should be simple, unanimated, and 
any phrases should represent the ideals of the district 

and/or campus. 

Do not use script fonts online or in email, except when 
standing in as a signature.

Websites must follow ADA guidelines.

All teachers should maintain at least one webpage on their campus website. It should include:
•	 name
•	 class schedule
•	 specific conference time
•	 contact information

Additional webpages beyond the contact page are optional. Schoology is preferred. Outside 
websites are acceptable through approved website creation tools, but must maintain a professional 
appearance, and adhere to ADA and copyright laws. 

FOR STAFF
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SPONSORSHIP RECOGNITION GUIDELINES
Objective: To provide consistent guidelines for sponsorship recognition that acknowledge the generosity 
of sponsors appropriately while protecting district interests and maintaining district brand and marketing 
guidelines.

•	 Agreements are not made for sponsorship recognition that obligate future members and officers of the 
supporting organization.

•	 The size and type of recognition will be appropriate for the gift provided.
•	 The district reserves the right to decline sponsorship and/or logos from any corporation not deemed 

appropriate.
•	 The Midway brand and logo is more prominently displayed than the corporate logos or signage. 
•	 District logos will be appropriately displayed and branding guidelines are followed. Logo copy and 

design layout will be submitted to the Public Information Officer for approval prior to placement.
•	 Cash (payment) for the capital items purchased for school use will be given directly to the schoolas 

designated funds so that items may be directly purchased by the district. By giving funds to thedistrict, 
the organization is released from liability for the product. The items become the property of the district.

•	 The costs of sponsorship recognition should be built into the price of the item to be purchasedthrough 
sponsorships. Sponsor shall provide appropriate art work and design at their own cost. Sponsor will 
be responsible for any logo changes requested during the term, including labor costsassociated with 
change. 

GUIDELINES FOR NON-MISD ORGANIZATIONS 
SHOWN ON DIGITAL SIGNAGE

Midway ISD’s permit for the digital sign is for 
school business only; no advertising. To keep within 
City of Waco regulations of no advertising:
•	 Company/organization names may be included 

only if the company name is a part of the title 
of the event or award (e.g. H-E-B Excellence in 
Education Award),  or as the event location. If 
event/award has a custom logo for that purpose 
apart from company’s regular logo, use on the 
sign is acceptable.

•	 Nonprofit beneficiaries may be listed in text. 
(e.g. Baseball game benefits McLane’s Children’s 
Hospital)

•	 Sponsors may be thanked in text on the sign.
•	 Company logos will not be included.
•	 Sponsors do not have authority for art direction.
•	 Digital sign placement cannot be purchased.

FOR COMPANIES

GUIDELINES FOR COMPANY LOGOS ON MISD WEBPAGES
Objective:  To utilize a district resource to acknowledge the generosity of sponsors and/
or donors. It should be clear that MISD is thanking donors, not selling ads or promoting/
endorsing companies as a referral.

•	 The page needs to have verbiage saying something such as, “The Spring Valley PTA 
would like to thank the following sponsors…” or “Thank you to these sponsors…”

•	 The logos cannot include links to outside websites (no referrals)
•	 Logos need to be sized to fit within a 200x200 pixel spot
•	 No logos on campus/district homepages
•	 Logos only; No ads
•	 Space for a logo cannot be sold (no ads). It can be an amenity within a sponsorship 

package though.
•	 No inappropriate logos/companies for kids. This means that any local favorite “bar 

and grill” will have to provide a version of their logo without the word “bar” in it.

Any MISD program wishing to sell ads for online placement, such as featured on 
MidwayPanthers.org, will need to pursue an approval process through the Corporate & 
Community Development Office, Communications Department, and approval from the 
Superintendent or his designee.
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IN CELEBRATION OF TRADITION

“Pantherette” is the term for a female Midway athlete. Pantherettes have a powerful, 
successful competitive history of Midway girls’ athletics programs. Colloquially, groups 
consisting of both male and female athletes are referred to as “Panthers.” (Similar to 
“alumna” for a single female graduate and “alumnae” for a group of female grads, yet 
a group of all males or a mixed group of grads are both 
called “alumni.”)

“Thundercub” is the current mascot for South Bosque 
Elementary and past mascot for Speegleville Elementary. 
Continued use of tradition is acceptable, but campuses 
should not adopt customized mascots for future use.

THE MIDWAY PANTHER

The primary mascot for all campuses and all organizations 
is the Midway Panther. The Panther is blue or white in 
graphics, although the mascot’s costume is black.

MIDWAY FIGHT SONG

Oh, Midway High,
How we love you!
Oh, Midway High,
We’re for you! 
Oh, Midway High,
We’ll stand by you
And cheer the Red and the Blue!
And when the going gets tough, boys,
We’ll stay right in there and fight,
We’ll fight with all our might
And cheer the Red and Blue!

Written by MHS juniors Ola Mae Priddy, Shirley Rose 
Hyma, & Charlie Maddux in 1947. Formal written 
permission granted to Midway High School student 
groups for performance on January 6, 2017.

MIDWAY SCHOOL SONG

Midway High forever,
To you we’ll always be
Standing for Friendship,
We’ll be fair in all that we can do for you.
Comrades together
True to you we’ll always be,
And for you we will go that way,
We’ll fight for Victory.
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Historic logos should no longer be used unless for nostalgic purposes, reunions, etc.

EVOLUTION OF LOGOS

1954 & 1969 19841947

This panther head graced 
the MHS floor in the 1969 

yearbook.

The jump circle currently 
displayed in the halls of 

MHS is listed as the jump 
circle from 1954-2004, 
painted by BC Morgan.

1990s

At some point after 
1987, Midway updated 
the “apple and books” 

logo and added a 
motto. 

No formal logo is on 
record for Midway’s 

establishment in 
1947.

For many decades, various 
panther heads were used, 

but records are unclear which 
versions were formal logos or 

whether they were just artwork. 
This panther head and M, as 
well as the “apple and books” 
logo began obvious use as  
formal logos in documents 

circa 1984.

The use of a district “apple 
and books” logo along with a 
separate panther head and 

block M marked the beginning 
of having two identities-- an 

institutional/academic logo and 
a separate athletics/spirit logo.

Near the same time 
period as the updated 

“apple and books” 
logo, the panther head 

and M received a 
facelift as well.
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2009-20102004 20152009

The 2009 re-branding  
included a return to a 

traditional panther head 
with a few updates.

The “One Midway” logo 
-symbolizing unity in a 
growing district- was 
added as an optional 

logo (not replacement) 
in 2015. It has an 

accompanying hashtag, 
#1Midway.

Time (and technology) 
marches on. The “3-D” 

logos introduced in 
2009 are outdated 

and should no longer 
be used.

Midway Athletics 
used a modern take 
on the panther head 
from 2004-2009, now 

referred to as the 
“rathead” logo.

Midway launched a formal 
re-branding in 2009-2010, 

with varying options of 
M logos and “red ribbon” 

logos customizable for each 
campus and organization.
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